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A rObUSt, SyStematiC and Skills shortages specialict skills shortages, 2025
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And this detail matters..

Occupations in demand in future, 2025

> T h e m a ke -U p Of t h e Creative industries Architecture Performing and visual arts
creative industries can 2134/05: Software

d 2451/01: Architects % 3554/02: Fundraisers 12%
evelopers

skew the picture and mask
the distinct needs of P e % Y g .

3413/99: Actors,

presenters n.e.c.

creative sub-sectors

3552/00: Business sales o 3421/00: Interior _—
executives 7% designers 3411/99: Artists n.e.c. 7%

» Sometimes the issues are $42/95 Graphic ond
multimedia designers 7% directors in the creative organisation managers 6%

h i g h ly n u a n C e d —_— S p e C i fi C ne.c industries n.e.c. and directors
jobs, specialist skills, Foamoens” I i rosucers s vecrs |8
distinct technologies

1255/99: Managers and 1135/00: Charitable

executives occupations n.e.c. n.e.c.
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727% of employers with
hard-to-fill vacancies
suggest the main cause
was candidates lacking
the skills required for the
role. 19% point to a lack of
qualifications.

Business-critical
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6 SKills
gaps

2. The skills half-life is short

32% of creative firms
report skills deficiencies

among their workforce
and 23% of those that do
suggest skills gaps are

driven by new technology.
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o . Seniority of skills
42% of employers with shortage occupations,

skills shortages and 2025
37% of those with skills

gaps suggest their skills

challenges concern

experienced staff .

Entrants Early career Experienced
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21% of employers with

skills challenges suggest

% skills
challenges

these are hindering
impacting the innovation and 19% said
business they were having to
scale back growth or
investment plans.
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5. Structural features hinder
Investment & collaboration

Barriers to training, 2025

External courses are too expensive _ 18%

Managers lack time to arganise training _ 15%

35% of creative industries employers are
keen to collaborate with others to develop

relevant training provision. Just 11%
achieve this in practice.
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Forward-looking, three-dimensional skills intelligence

Embed transversal, digital and sustainability skills across education and skills provision to
develop the ‘alchemy’ of skills needed by the sector

Strengthen and diversify talent pathways into key creative industries jobs

Precision upskilling that drives innovation and growth

A stronger partnership between government, education and industry
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Thank you.
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